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It’s show time!

T he  Beeld Holiday Show celebrated its 10th birthday 
earlier this year; and, with the show opening on 
Valentine's Day, one can easily stretch the romantic 
angle to include lovers of the outdoor life. This year, in 

five huge halls, the show put on display just about every caravan, 
camper and trailer in the marketplace, whether for on-road, gravel-
road or off-road use. 

And, if your taste leant more towards motorhomes, then you were 
equally spoilt for choice - with the major manufacturers WJ , Vista 
and Motorhome World all having luxurious homes on wheels on 
display. If you needed a tent, or camping gear and clothing, well, 
then, if Outdoor Warehouse couldn't help you, then you were 
surely going to find a bargain at the Campworld, Makro, Trappers 
Trading or Cape Union Mart retail sites. 

I’ve been coming to this show since its inception 10 years ago, 
and what has been especially good to see over the last few years is 
the growth in off-road exhibitors. This year was no exception, with 
market leaders like LA Sport, 4x4 Megaworld, and Alu-Cab, plus a 
host of other after-market equipment and accessory suppliers all 
doing their bit to sell the over-landing-into-Africa dream. 

What’s the use of having a caravan or camping gear, with nowhere 
to go? Destinations are an important part of the Beeld Holiday 
Show, and this year didn’t disappoint the avid traveller looking for 
new places to try. Over 50 exhibitors were busy selling hundreds 
of destinations to every conceivable neck of the woods, including 
Namibia, Mozambique, Botswana, Swaziland, Zimbabwe, Zambia... 
and African countries further north, too. Long-time Beeld Holiday 
Show exhibitor, Incredible India, was back on point again. Ok. 
You’re right. That’s not an African destination - but if they exhibit 
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Crowds streamed in over three days to check out the scene at this 
year's show.
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at the Beeld Holiday Show year after year, then that must tell you 
something about the average Beeld Show visitor’s wanderlust. 

Another remarkable achievement by the show director, Hampie 
De Kock, is how he has managed to lure component-manufacturing 
companies such as Alko, BPW, and Fiamma to exhibit here, too. 
Typically, these companies sell parts used in the manufacturing 
process of caravans, trailers and motorhomes, and are normally 
found at trade shows and not retail shows like the Beeld Show. 

To find out a bit more about this anomaly, I caught up with the joint 
MD of Fiamma, a company which normally exhibits at trade shows. 
Fiamma is an Italian company that manufactures components for 
the motor home and caravanning industry. They are a mid-sized 

ISO 9000 company and employ 70 people.
Charles Pozzi was attending the show in support of the Fiamma 

local South African distributor, Motorhome-World, and I asked him 
what he thought of our version of the world-famous Dusseldorf 
Caravan Salon.

Charles said that, although Fiamma is more accustomed to 
exhibiting at massive shows like the Caravan Salon in Germany, 
he found the SA market to be vibrant and energetic. This could be 
because of our love of nature and the great outdoors. 

In Europe, Fiamma’s main market is the manufacturer, whereas in 
SA, the market has two tiers with the end consumer also considered 
as a customer; hence, it was perfectly acceptable for them to attend 

Brothers Tim (centre) and Dennis Bouwers (right) 
seen here with Charles Pozzi (left), MD of Fiamma Italy.

Jurgens Ci's all new Toy Hauler, the single 
axle model.

The Toy Hauler's interior showing seating 
and the generous double bed.

Double bunks fold away so that you can 
access storage space for your toys.

Jasper 'Jazz' Hewitt with Fargo, his newest off-road trailer. Is it a plane? No it's a camper! Dan-Pierre with his Invader.



a retail show here as they had an opportunity to speak to both 
manufacturers and consumers. Charles was impressed with the 
4x4 over-landing industry representation. So much so, that he is 
considering a future line of 4x4 accessories. 

NEW PRODUCT LAUNCHES
The Beeld Holiday Show has a reputation for being the place 
to launch a new product - and again this year we weren’t 
disappointed. During the three days of the show, over 20  000 
outdoor enthusiasts oohed and aahed over new discoveries - 
some of which we unpack here. Most, if not all, of these products 
will be reviewed in future issues in much greater detail, so keep 
an eye on the magazine. 

First up was Jurgens Ci, who introduced us to three new 
products. The first was a new off-road trailer called the XT160, 
which came in an incredible package. The price of R160 000 
included just about every option, from a tent with side walls to 
an outside shower, and a safe. It included the fridge, all your 
cutlery and crockery, and much, much more.

The Xplorer had a new face lift. We told you about this in the 
March issue, but it’s worth mentioning this again as the show was 
its official launch.

A new version of the Toyhauler. This caravan/transporter is 
perfect if you are into motorsport, MTB stage races, endurance 
riding or other outdoors events. It allows you to transport your 
‘toys’ or animals to the venue and enjoy on-site accommodation 
at the same time.

Then, Howling Moon launched three new products: The Tourer 
Half Moon Awning to fit the Howling Moon rooftop tent.  The 
new dome gazebo extension for the dome tent. And, finally, the 
new trailer tent. 

New camping-gear retailer, Farmcity, is part of the Agri group and 
has three outlets - in Pretoria, Centurion and Roodeport.

Seen here, demonstrating Campworld's new range of 220/12 V 
fridge freezers called Arctix, is Wimpie Van Staaden. These fridge/
freezers come in a variety of sizes and are available at all Campworld 
dealers.

A welcome return to the Beeld Show, Jasper ‘Jazz’ Hewitt shows 
off his new Bushwakka Fargo off-road trailer.

Campmaster launched an innovative ‘Save the Rhino’-style 
campaign on the Makro stand. A set of mirror socks sold for R35 
a pair, with R10.50 of that going to RAGE (Rhino Action Group 
Effort). 

 On the smaller side, one item attracting lots of attention was 
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Wimpie van Staaden demonstrates Campworld's new range of 
Arctix 220/12 V fridge freezers. 

Campmaster's 'Save the Rhino' mirror socks.

Sensation's growing family of locally-manufactured luxury caravans.



a small tear-drop style caravan, weighing in at 750 GVM, called 
Glory. This is a 2-person caravan that will probably be a hit with 
folk who are downsizing.

Bush Lapa is a manufacturer synonymous with off-road 
caravans. With the Shongololo (pictured here), builder Jannie 
Oeschger shows us his first attempt at an off-road trailer. This is 
one of a few true off-road-capable trailers on the market with a 
GVM of 750 kg; ideal if you have a B Licence. 

Is it an off-road caravan or an off-road trailer? This is a question 
that visitors fired at Dan, of Invader Campers, throughout the 
show. Dan isn’t sure, but for now he’s calling it a camper. Seen 
here is proud builder, Dan, with the new 2014 Invader Camper.

Last year, new-caravan manufacturer Sensation Caravans 
caused a sensation with the innovative layouts, yet practical 
designs, of the Anee and Vee models. This year, visitors were 
shown around their new model, the Maia.

Afrispoor, based in Durban, have long been a successful 
manufacturer of off-road trailers. They launched their new off-
road caravans at the show: a 2-sleeper called the Serval, and a 
4-berth called the Cougar.

WRAP UP
Post-show reports from the exhibitors I met say that, although 
visitor numbers were marginally down, turnover was higher than 
expected, and, in some instances, was higher than last year. Great 
results, given the current economic climate. 

Traditionally, the Beeld Holiday Show was always in the middle 
of February, but show-director Hampie De Kock has decided to 
stage the 2015 event at the end of February - i.e. 27 Feb to 1 March, 
2015. I, for one, whose birthday oft times had to be celebrated at the 
show, am now a much happier camper. 

Until that date rolls around, this, then, is the last word from 
Hampie. ‘We have received preliminary feedback from numerous 
exhibitors indicating growth in sales turnover over the three show 
days. We are surprised by this, as the current trading conditions are 
- at best - less than favourable. It does, however, seem that we were 
most fortunate in attracting an enthusiastic audience who enjoy a 
well-organised and reasonable exhibition - a reputation we have 
gained over the last 10 years in the exhibitions arena. The Beeld 
brand truly is credible and we are proud of the fact that this will 
continue to 2019.’ 
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The Shongololo, a new 750 kg GVM off-road trailer, just the thing 
for 'B' licence holders.

A visitor checks out the small and compact Glory caravan. 

The Alu-Cab stand... helping to make overlanding dreams come true.


